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COURSE TITLE/# 
 
 

HOURS 
REQUESTED 

HOURS 
APPROVED 

    RECOMMENDATIONS/CONTINGENCIES 

Unlocking the Mysteries of 
Photochromics 

     2-S         2-S  

The Prescribing and Selling 
System for AR Lenses 

     1-S         1-S  

Progressive Lens 
Measurements Workshop 

     1-S         1-S  

Merchandising Products and 
Services 

     1-S         1-S  

Troubleshooting fit and 
Complaints 

     1-S         1-S  

Frame Selection and Fitting 
Workshop 

     2-S         2-S  

The Computerized 
Dispensary 

     2-S         2-S  

A Systems Approach for 
Prescribing and Dispensing 

     1-S         1-S  

Working with Exotic Frame 
Materials 

     1-S         1-S  

A Contemporary look at 
Frame Manufacturing 
Materials and Designs 

     2-S         2-S  

OCT Hands-On Workshop      2-S        2-S  
Avoiding Redo’s and 
Remakes 

     2-S        2-S  

Five Fundamentals of Optical 
Supervision 

     2-S        2-S  

Assisting and Correcting 
PAL Problems 

     2-S        2-S  

An Update on the 
Technology of AR 
Treatments 

     1-S        1-S  
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HOURS 
REQUESTED 

HOURS 
APPROVED

  PAGE#                              RECOMMENDATIONS/CONTINGENCIES 

Spectacle Hours Continued    
Positioning Eyeglasses for Maximum 
Performance 

   1-S    1-S  

The Power of Premium Products    1-S    1-S  
PAL Selection Strategies    2-S    2-S  
Current Trends in Free-Form Lenses    2-S    2-S  
Opticians Online    2-S    2-S  
The Latest & Greatest in Lens 
Materials and Coatings 

   2-S    2-S  

Five Tips for Multiple Pair Sales    2-S    2-S  
Using Wavefront Technology to 
Improve your Patient’s Vision 

   1-S    1-S  

Instrumentation for Fitting Today’s 
Lenses 

   1-S    1-S  

How to Judge a Quality Frame    1-S    1-S  
The Glasses were made right, So 
what’s Wrong? 

   1-S    1-S  

E-Prescribing and Incorporating 
EMR into Your Practice 

   1-S    1-S  

Optical Boot Camp Level2 – Top 
Gun 

   4-S    4-S  

Lab and Lens Processing and 
Technology Update 

   1-S    1-S  

Eyewear Pricing    1-S    1-S  
Use the Medical Model and 
Advanced Technology to Improve 
Patient Care and Profits 

   2-S    2-S  

Understanding and Recommending 
Close Environment Lenses 

   2-S    2-S  
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Spectacle Hours Continued    
Latest Trends in Performance 
Sunwear 

    1-S   1-S  

Understanding the Optics of Strong 
Lenses 

    1-S   1-S  

How Contrast Sensitivity Affects 
Visual Perception 

    1-S   1-S  

The Power of Package Pricing     1-S   1-S  
Sunwear Sales Strategies from Top 
Retailers 

    1-S   1-S  

Solving Glare Problems with 
Lenses 

    1-S   1-S  

Using Ergonomics in Eyewear 
Selection and Fitting 

    1-S   1-S  

    
    
    
 
OPTIONS FOR REVIEWER RECOMMENDATIONS: 
1. APPROVE AS REQUESTED 
2. DENY INDIVIDUAL COURSE WITH RECOMMENDATIONS FOR FUTURE SUBMISSIONS 
3. APPROVE CONTINGENT UPON RECEIPT OF ADDITIONAL DOCUMENTATION 
 
KEY: 
SP= SPECTACLE    O  =OCULARIST 
IC=INFECTION CONTROL   M  =MANAGEMENT 
CL=CONTACT LENS    S/C=SPECTACLE/CONTACT LENS 
S/C/O=SPEC/CONTACT/OCULARIST  S/C/OIC=SPEC/CONTACT/OCULARIST WITH INFECTION CONTROL 
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Contact Lens Courses
New Paradigms in the Diagnosis 
and Management of Contact Lens 
Related Microbial Keratitis 

    2-C    2-C  

What Would You Do? Difficult 
Contact Lens Cases and How to Fix 
Them 

    2-C    2-C  

Management of Astigmatism with 
Soft Contact Lenses 

    1-C    1-C  

Secrets of a Successful Multifocal 
CL Fitter 

    1-C    1-C  

From Print to Practice:  How to 
Treat Contact Lens-Related Dry 
Eye 

    2-C    2-C  

Challenging Topographies, 
Irregular Astigmatism and 
Keratoconus 

    2-C    2-C  

Advances in Design and Fitting of 
GP Lenses 

    2-C    2-C  

Wavefront Aberrations and Contact 
Lens Fitting 

    1-C    1-C  

From Print to Practice: Contact 
Lenses-The Medical Model: 
Contact Lens Evaluation 

    1-C    1-C  

Emerging Trends in Contact Lenses     2-C    2-C  
Using Reverse Geometry and GP 
Lens Design 

    1-C    1-C  
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Contact Lens Courses Continued        
Understanding The New Solutions     1-C     1-C  
Scleral Lens Fitting and 
Troubleshooting 

    2-C     2-C  

Top Ten Pearls for Presbyopic 
Contact Lens Fitting 

   2-C     2-C  

    
Management Hours    
A Forensic Study to Assist you in 
Understanding your Profitability 

   2-M    2-M  

How to Identify your Keys to 
Business Success 

   2-M    2-M  

Office Efficiencies    1-M    1-M  
How to Implement Disney 
Management into Your Practice 

   2-M    2-M  

How to sell Expensive Stuff    1-M    1-M  
Review-Based Staff Compensation 
Strategies and Benchmarks 

   1-M    1-M  

Pre-Appointing for Success    1-M    1-M  
How to Collect Fees without 
Offending Patients 

   1-M    1-M  

How to Create and Implement a 
Successful Frame Buying Strategy 

   2-M    2-M  

Tried and True vs New Marketing 
Techniques 

   2-M    2-M  

Interviewing Skills: Finding 
Shining Stars for your Staff 

   2-M    2-M  
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Management Hours Continued        
Marketing Benefits – Not Products    2-M    2-M  
Conflict Resolution for Chickens    1-M    1-M  
Software Solutions to Increase 
Efficiency in your Office 

   1-M    1-M  

Pulse Points of a Million Dollar 
Practice 

   2-M    2-M  

Patient Satisfaction vs Patient 
Loyalty 

   2-M    2-M  

Motivation, Delegation, and Team 
Building 

   2-M    2-M  

Five Ways to Increase Profits    2-M    2-M  
Branding the Power of You, Your 
Patients and Your Practice 

   2-M    2-M  

Is It Time to Sell Eyewear on the 
Internet? 

   2-M    2-M  

Vendor Selection and Evaluation    1-M    1-M  
Managing Your Practice 
Profitability One Hour at a Time 

   1-M    1-M  

Insurance Filing    1-M    1-M  
The Great Debate – Staff 
Management Tactics 

   2-M    2-M  

Frame Buying Fundamentals    2-M    2-M  
Retail 101    1-M    1-M  
Communications Within Your 
Practice; Your Path to Success 

   1-M    1-M  

Your Mouth is Moving – Does your 
Body Agree? 

   1-M    1-M  
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Management Hours Continued        
How to be a Supervisor without 
Being a Jerk 

     2-M    2-M  

Benchmarking your Optical 
Dispensary 

     2-M    2-M  

Porque Se Despiden Nuestros 
Clientes Sin Compramos 

     1-M    1-M  

Retaining Valuable Employees      2-M    2-M  
Women Ask for Direction – 
Leadership Management for 
Women 

     1-M    1-M  

The Power of Package Pricing      1-M    1-M  
Cheap Marketing that Pays off Big 
Time 

     1-M    1-M  

E-Marketing      1-M    1-M  
    
OPTIONS FOR REVIEWER RECOMMENDATIONS: 
1. APPROVE AS REQUESTED 
2. DENY INDIVIDUAL COURSE WITH RECOMMENDATIONS FOR FUTURE SUBMISSIONS 
3. APPROVE CONTINGENT UPON RECEIPT OF ADDITIONAL DOCUMENTATION 
 
KEY: 
SP= SPECTACLE    O  =OCULARIST 
IC=INFECTION CONTROL   M  =MANAGEMENT 
CL=CONTACT LENS    S/C=SPECTACLE/CONTACT LENS 
S/C/O=SPEC/CONTACT/OCULARIST  S/C/OIC=SPEC/CONTACT/OCULARIST WITH INFECTION CONTROL 


